professional message development
1. Who is your target audience? (The more specific you are the more effective you will be.) What is the very real problem or situation your target audience finds themselves in?

2. How do they traditionally approach or deal with this problem or situation?

3. What is different about your approach to the problem or situation?

4. What is your methodology or system for solving this problem?

5. Why is this something that people should pay for/invest in? Why can’t they do it on their own?

